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KEY ECONOMIC INDICATORS: AUSTRIA 


A B Cc p*/ g 2e/ 
Item 1970 1971 1972 £ Rate of 
cumul. Change Growth 


INCOME, PRODUCTION, EMPLOYMENT 
GNP at Current Prices (12/72) (p 3) 14,380 16,794  19,5370/ 4 9.52/ ° 





p 
GNP at Constant (1968}Prices(12/72). "11,607 «12,831 = 14,1760/ ¢ 4.0b/a/ - 
Per Capita GNP, Current Prices 
(12/72) " $1,933 $2,252 $2,615! f 9.30/ 
Plant & Equipment Investment 
(Current Prices) (12/72) "3,769 4, 804 5,6900/ 4 11.50/ + 
Indices: 
Industrial Production(1964=«100) 
(1/72) . @aa 150.4 144.7 #£ 5.4 # 5.2 
Avg. Labor Productivity 
(19648100) (12/71) 140.7 146.7 - £ 4.3 ~ 
Avg. Industrial Wages(1953=100) 

(12/71) (p 4) 339.3 385.2 - 4 13.5 - 
Personal Income (12/71) (p 3) 9,080  10,5890/ ° f1.0Y - 
Employment (3/72) (1,000s) "= B83 2,455 2,444 £¢ 2.5 #f -2.6 
Avg.Unemployment Rate(%) (3/72) " 2.4 2.1 2.7 <-10.8 $- 5.9 
MONEY AND PRICES 
Money Supply (2/72) 2,730 3,348 3,627 £17.7 # 14.2 
Public Debt Outstanding (12/71) 1,800 2,0110/ na ma. - 0.5 

External Debt (12/71) 521 521°/ na.) one - 10.0 
External Debt Service Ratio 

(12/71) (#) 1.6 2.3 n.a. - - 
Central Bank Rate (4/72) 5.09/ 5.0 5.0 ° 
Indices: 

Retail Sales(1958100) (1/72) (p 4) 222.5 O44 5 me 97a ¢ oa 
Wholesale Price(1964=100)(2/72) " 116.0 122.0 123.7 # 3.2 £ 4.7 
Consumer Prices(1966=100)(3/72) " 115.0 120.4 124.7 5.7 6 6¢ BA 
BALANCE OF PAYMENTS AND TRADE 
Gold & For.Exch. Reserves (2/72) (p 3) 1,702 1,954°/ 1,935 - 1.0 £# 4.2 
Balance of Payments (2/72) ea” é S/ - 19 <134.3 - 85.9 
Balance of Trade (2/72) . - &2 -1,030 - 221 ¥ 24.0 # 37.0 
Exports, FOB (2/72) ° 2, 857 3,191 515 # 7.0 f 6.4 
U.S. Share (p 5) 118 129 i8 ¢ 8.1 # 2.9 
Imports, CIF (2/72) (p 3) 3,549 4,221 736 6 12.0 # 12.7 
U.S. Share (p 5) 121 156 26 «= 20.4 4 27.4 


for footnotes see following page 





Main Imports from U.S. (1971): (metric tons/$ million) 


Aircraft, 287/37.5; Non-electric industry machinery, 4,466/15.0; Feedstuffs, 78,830/ 
10.0; Office machinery, 207/8.0; Electrical machinery, equipment and supplies, 
326/7.7; Basic chemicals and compounds, 13,168/5.6; Non-ferrous metal ores, 
2,091/5.4; Raw tobacco, 2,336/5.4; Corn, 63,664/4.9. 


Footnotes: 
*/ C/same cumulative portion of B. 


##/ Avg. growth rate for period indicated measured on annual basis of 
current year to date. 


a/ Unless otherwise indicated, the above statistics were converted at the 
following rates: US $1.00 = AS 26.- in 1970 
AS 24.75 in 1971 
AS 25.50 in 1972 


b/ tentative estimate; figures reflect comprehensive revision of Austrian 
national accounts. 


c/ Conversion rate US $1.00 = AS 23.30. 
a/ Official estimate. 


Sources: 


Central Statistical Office, Austrian Institute for Economic Research, 
Austrian National Bank, Austrian Finance Ministry. 








Summary 


Austrian economic performance in 1971 remained well above 

the average for the European OECD countries with a real growth 
rate of 5.2%. Exports, generally lagging due to the economic 
downturn in most of Austria's trading partners, gave way to 
domestic consumption and investment as the growth elements 

of the Austrian economy. Price increases, reaching beyond 

5% per annum in the final quarter of 1971, emerged as the 
primary economic problem to be faced in the coming months. 


Prospects for 1972 are for a slight slowdown in the growth 

rate and continued price problems. Official projections gor 

a real growth of 4% seem likely to be exceeded by reality. 
Investment activity will receive a boost from enkAnced prospects 
for an early free trade area arrangement with the European 
Community and from hedging against price increases. Consumption 
should also be accelerated as consumers move up purchases to 
beat inflationary expectations. With further increases in 
official prices, including some key cost factor prices, already 
scheduled or effected, inflation can be expected to dominate 

the Austrian economic scene for some time yet to come. The 
revaluation of the Austrian Schilling has made US goods more 
attractive, making increased sales efforts in Austrian market, 


where US presence has been minimal for many years, well worth- 
while. 
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CURRENT ECONOMIC SITUATION AND TRENDS 


In spite of what some experts refer to as an economic "slowdown", 
Austria remains one of the growth leaders among European OECD 
countries. Real growth in 1971 amounted to a healthy 5.2%. 

If the drought-plagued agriculture and forestry sectors (down 5%) 
are excluded, this figure jumps to 6.2%. Export expansion, which 
dropped from 21% in 1970 to 7% in 1971, was replaced by domestic 
investment (up 12%) and consumption (up 7.2%) expenditures as 

the driving force in the economy. 


Vigorous domestic activity has isolated Austria from the general 


economic downturn among its major trading partners, particularly 
Germany. Personal income rose by a remarkable 11% in 1971, 
providing the basis for a surge in consumer demand. First quarter 
figures are expected to show a similar increase in 1972. Invest- 
ment proceeded at a level 12% above the previous year, being 
evenly distributed on investment in equipment and in the area 

of new construction which benefitted from the mild winter weather. 
This factor also accounta for the lowest winter unemployment 

in post-war times. 


Industrial production was up 7% for 1971, dominated by a 17% 
increase in the building materials sector, and a 9% increase for 
consumer durables. While consumer goods production continues 
its energetic growth (9% annual rate), capital goods production 
increased somewhat more slowly in the first months of 1972. 

The extremely dry weather which penalized agriculture, did not 
appear to hurt the tourist industry, with receipts from foreign 
tourism up 20-25% in 1971, and reaching a 35% annual rate increase by 
February 1972 in spite of the lack of snow (although this figure 
may hide some capital flows which is characteristic in times of 
monetary uncertainties). 


Foreign trade continued its long term trend of rapidly growing 
imports and the trade deficit rose to well over $1 billion. 
Tourist receipts and monetary flows more than offset this figure, 
however, to give Austria net foreign exchange earnings of over 
one billion Austrian Schillings for 1971. Early figures for 1972 
indicate a slight pick-up in trade with EFTA and the EC, but 
declining sales in the East. 


The dominant economic trend emerging toward the end of 1971 was 
inflation. Consumer prices were up a total of 4.7% in 1971, 
compared with 4.4% for the previous year. The inflationary trend 
remained modest through the first half of 1971, but long postponed 








increases in official prices began to accelerate the indices 
sharply toward the end of the year. In particular, capital goods 
prices took a sharp rise for 1971: up 8.5%, with construction 
even higher at 9.5%. Price increases had reached an annual rate 
of over 6 by March of 1972. 


FORECAST 


As always, the official estimates for a growth rate of 4% for 
1972 appear to be somewhat on the conservative side. Preliminary 
indications are that real growth will be over 4.5% and may even 
approach 5%. 


Investment activity has been expected to slow to a 5% increase 
over the previous year, but current developments may help to 
increase that figure. Recently improved prospects for an 
Austrian agreement with the EC, possibly taking effect by autumn, 
but not later than the beginning of 19735, should prompt many 
firms to dust off previously postponed investment plans for 
rationalization and expansion measures. Furthermore, many 
investment projects are being hastened as a hedge against further 
price increases. The Austrian nationalized industries, which 
account for 20% of total industrial production, plan to implement 
some 5 billion Austrian Schillings worth of investments in 1972, 
primarily in the metals sectors and the transport of petroleum 
and natural gas. The electric power industry plans to invest 

an additional 6 billion Schillings in 1972. 


Consumer expenditures, predicted t® increase by 5.5% in 1972, 

may also be accelerated by inflationary expectations. There have 
been recent indications of a decline in the savings rate. Con- 
sumer incomes should continue to increase moderately in 1972. 
Wage settlements are currently running at the moderate level of 
12-16% increases in minimum wages and 8-10% in overall wages. 
This trend is likely to continue through the year. Consumer 
spending will receive a small added boost from the "advance 
benefit" scheduled to be paid in July in anticipation of income 
tax reductions planned for January 1, 1973. 


The inflation which reared its head in the final months of 1971 
should continue to beleaguer the Austrian economy through 1972 
and perhaps well into 1975. Optimistic official predictions 
of an inflationary surge in the beginning of 1972,tapering off 
and falling below 5% by the close of the year have now given 


way to serious efforts to find the means to bring price pressures 
under control. Increases in may official prices in the past 
months, and others scheduled for the coming months should continue 
to push price indices higher. Increases should reach their peak 
by mid-summer. However, decreases in the annual rate toward the 
final months of the year will largely reflect the high rates ex- 
perienced in the same months of the previous year rather than 

any real let-up. In particular, recent increases in railroad 
freight rates and scheduled increases in the price of electric 
power should have wide-ranging secondary effects. 


The more distant outlook shows a probability of continued price 
increases into the early part of 1973, due primarily to the 
implementation of the value added tax on the first of the year. 
The latter part of 1973 should hopefully see an easing of the 
inflationary trend. 


IMPLICATIONS FOR THE US 


The expansion of US exports to Austria by 23% in 1971 is rendered 
somewhat less impressive by the fact that $38 million of the 

total $158 million worth of US sales to Austria are accounted 

for by the one-time sale of DC-9 aircraft. Nevertheless, the 
modest growth of Austrian exports to the US resulted in a $28 
million surplus in favor of the US. Early data for 1972 indicate 
that the US will have a hard time equalling its performance of 

last year without increased sales efforts to take advantage of 

the new import price structure resulting from currency realignments. 


Tddal revaluation of the Austrian Schilling relative to the 
dollar has been 10.4% while it has maintained its value or even 
been devalued against the currencies of the US's chief competi- 
tors. The consequent reduced prices of American goods should 
offer many suppliers, previously handicapped by higher prices 

on top of higher shipping costs, a chance for a new start in the 
Austrian market.. 


Consumer goods represent a long neglected area of comsiderable 
opportunity for US exporters. Rapidly increasing personal incomes 
are opening a market for an ever wider range of consumer products 
and such goods should be particularly sensitive to the price 
effects of revaluation. 








Of particular interest are leisure goods, sales of which should 
be helped by the gradual increase in leisure time available to 
the average Austrian resulting from the reduction of the work 
week from 45 to 42 hours, 40 by 1975. Personal sports and 
health equipment head the list of prospects in this category. 


Cosmetics have attracted considerable interest in recent months. 
Canned foods, except red meats, have long been a good item and 
revaluation of the Schilling should be helpful in this highly 
competitive product line. American home textile goods could 
also be very successful, as is demonstrated by the fact that the 
fitted bed sheet is virtually unheard of in Austria. 


In the area of capital goods, the Embassy has made an effort to 
increase the interest of the nationalized industries in the 
purchase of American capital equipment. It is hoped that a 
meeting with key executives of the nationalized industry, 
scheduled for the second half of May, will provide us with a 
number of specific trade opportunities within the nationalized 
industry's investment plans. Interest is generally very high 
in pollution control equipment. US leadership in this field is 
recognized and opportunities are very good for American suppliers. 
In the field of construction, large wage increases and the 
continuing construction boom make any labor saving equipment a 
very attractive prospect. Automated production machinery, 
particularly numerically controlled, is a popular item in 
Austria and is also highly sought after by Austrian firms 
specializing in East-West trade. 


Electronic measuring, tésting and control equipment is needed 
in ever increasing quantities and the revaluation of the Yen 
combined with the devaluation of the dollar has made American 
products more competitive on the Austrian market. 


Rapid increases in white-collar wages are making increased 
productivity among office workers imperative. As a consequence, 
the Austrian market should be receptive to American office 
equipment such as electronic calculators, mini-computers and 
magnetic tape typewriters. In another line, a recent increase 
in the incidence of robberies led to a number of inquiries 
regarding industrial and banking security systems of all types. 


The range of potentially saleable products could be extended 

ad infinitum, but the benefit to the US depends on the effort 
that will be put forth by American producers to take advantage 
of their new position as moderate cost, high quality suppliers. 
The US holds a smaller share of the Austrian market than it does 
in any other Western industrialized country and, while Austria 
has a small economy, there is considerable opportunity for the 
expansion of imports from the US. 





Even if your company 
is already exporting, 
some of these facts may surprise you. 


7 surprising facts about exporting 


1: Small businesses are big in export. 3 out of 5 United States exporters have 
fewer than 100 employees. 


2: Exports keep 3 million Americans working. Every $15,000 of exports 
equals 1 job. 
3: Taxes can now be deferred on 50% of export profits. 


4: United States exports are a $43 billion-a-year business, and growing 11% 
each year. 

5: Export sales of durable goods increased 17% during 1970 while domestic 
sales of the same goods declined 3%. 





6: 96% of all American firms sell only in the United States. 
7: Booth space at a Commerce Department Trade Center can cost as 


little as $400. 


A major California wine producer has demonstrated 
that it’s possible to market American wines in France. Sur- 
prised? Read on. 

You're probably aware of the effect of the new cur- 
rency realignments on selling overseas. Your goods are now 
priced more competitively in world markets. 

But are you aware that you need pay no tax on one- 
half of your export profits? Recent tax legislation permits 
companies engaged in export trade to set up a Domestic 
International Sales Corporation (DISC) and thereby defer 
Taxes on 50% of their export income. 


Exports— growth market of the year. 

Export sales help smooth our domestic cycles. Last 
year exporters discovered that many of their off-shore 
markets were recession-proof. During 1970,domestic sales 
of durable goods shrank. But export sales of those same 
goods increased by 17%. Exports proved to be the growth 





market of the year. And they continue to grow at an average 
of 11% a year—about one-third faster than the growth of 
all U.S. industry. 


You don’t have to be big to be 
profitable in exporting. 

If your firm has less than 100 employees, you should 
know that the majority of other exporters are about your 
size. More than three out of five, as a matter of fact. A 
manufacturing firm in Minnesota, with only 26 employees, 
is a case in point. Five years ago, they weren't even in ex- 
port. Now it's 25% of their business. And the extra volume 
helps them get longer production runs with lower unit 
costs. Often, the added volume is without added capital 
investment. 


A helping hand for U.S. exporters. 


Take advantage of all the services available to you 
from the U.S. Department of Commerce. The Department 


and its 42 Field Offices can help you pinpoint the likeliest 
markets, by providing you with the research, marketing 
data and trade statistics you need. They can also help you 
expand into new markets. Like the Mississippi pump 
manufacturer who was selling successfully in Europe. After 
Commerce specialists came up with a report on marketing 
in Japan, he developed even bigger sales there than in 
Europe. He’s not alone. Of the firms using Commerce 
services, 60% have increased export sales. 
Expanding your distribution. 

The Commerce Department has ready access to 
135,000 overseas distributors and manufacturers’ agents 
who want to represent American firms. You can choose a 
distributor from existing lists, or, for a nominal fee, the 
Department will find a special agent to handle your specific 
products. 

In addition, as 1,800 American businessmen have 
done in the past five years, you can join a Trade Mission 
and travel overseas with the Mission to make commercial 
contacts. If you prefer to go it alone, the Department will 
arrange on-the-spot help from any of the 468 commercial 
and economic officers attached to our 152 Embassies and 
Consulates. 

Showing your wares. 


Another example of the services available to you is 
our operation of nine permanent overseas Trade Centers 
in Europe, Asia, Australia and Latin America. At Trade 
Centers, American manufacturers show their goods to au- 
diences representing up to 80% of the purchasing power 
in these markets. Last year, Trade Centers produced $209,- 
000,000 in sales for U.S. firms. 

Or, you can participate in International Trade Fairs. 
The cost can be as low as $850 for space. The rewards can 
be high—$127,000,000 in immediate sales for these U.S. 
exhibitors last year. 

The Commerce Department provides booth design 
and construction at Trade Centers and Fairs, as well as 
advance promotion and personal calls on promising cus- 
tomers to ensure their attendance. 


Exports mean diversification for your company. 
96% of all American firms sell only in this country. 
Ridiculous! For most, the cost of constantly changing prod- 
uct lines, with all the attendant start-up and marketing 
expenses, is greater than learning to export existing 
products. Exporting adds years to many a product line. 
Take the case of a Texas manufacturer of car and truck air 


conditioners. The domestic market was levelling off as 
more cars and trucks were sold with air conditioning as 
original equipment. The Texas firm “diversified” by ex- 
porting its existing products to Japanese car manufacturers 
—with great success. 

About financing, insurance and taxes. 

The United States Government helps finance Ameri- 
ca’s exports. The Export-Import Bank of the United 
States (Eximbank) offers direct loans for large projects and 
equipment sales which require long term financing. It also 
cooperates with commercial banks in providing credit to 
overseas buyers of U.S. exports. Exim provides guarantees 
to commercial banks who in turn finance export sales. And 
now, by creating a Domestic International Sales Corpora- 
tion (DISC), you can defer Federal income taxes on one- 
half of your export profits, so long as those profits are used 
to increase further exports. 

The time is now. 

If you're already exporting, it’s time you broadened 
your overseas markets. If you're not in exporting, it’s time 
you got started. 

re’s no great mystery —and a lot less red tape than 
you think. The Department of Commerce will show you 
how to get started. Exports mean profits. Find out for your- 
self. Send the coupon below. 

Or, better yet, write directly to: 

Director, Bureau of International Commerce, U.S. Depart- 
ment of Commerce, Washington, D.C. 20230. 


UMITED STATES GEPARTMERT OF COMMERCE BB1 


2 4 ait Bureau of peseetess Greene 
US. t 
B@sata mm Washington, D.C. 20230 
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